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Advertising Policy and Procedure 
 

Purpose and Scope 
The purpose is to outline the Royal Australian and New Zealand College of Obstetricians and Gynaecologists 

(RANZCOG) advertising guidelines and procedures for third parties advertising their products and services on 
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https://www.ama.com.au/articles/code-ethics-2004-editorially-revised-2006-revised-2016
https://www.mcnz.org.nz/our-standards/current-standards/
https://www.mcnz.org.nz/our-standards/current-standards/
https://www.medicinesaustralia.com.au/code-of-conduct/code-of-conduct-current-edition/
https://www.medicinesaustralia.com.au/code-of-conduct/code-of-conduct-current-edition/
https://www.tga.gov.au/publication/therapeutic-goods-advertising-code
https://www.asa.co.nz/codes/codes/therapeutic-and-health-advertising-code/
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